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ON ENTREPRENEURISM

How can KCAD teach our students to think like entrepreneurs?  
With a culture built around self-expression, we already have  
the first thing needed to cultivate successful entrepreneurs:  
passion. Our students don’t just create work as a means to  
learn; they are fully invested in their ideas, which gives them  
the second most important characteristic of a successful 
entrepreneur: commitment. The third characteristic—
objectivity—is evident in the process we use to develop our  
ideas into art and design that matters. Everything we create  
is inspired by how we interpret and apply what we observe 
in the world around us. Creatives learn a heightened sense  
of perspective and are taught to approach problems in ways  
that traditional business owners may not have been exposed  
to. As entrepreneurs, they can use their creativity to help  
their business, product, or service connect with customers  
and users on an emotional level by solving for real, human  
needs. With these ingredients in place, we can motivate 
students to expand their thought process. We can inspire 
them to take a higher degree of ownership of their ideas 
and become entrepreneurs who are not only successful, 
but who can help build a stronger community as well. 

Jon Moroney, Chair of the Industrial Design Program

 Moroney’s full essay is available on the iPad version, or at  
 kcad.edu/blog

ON A MISSION

Kendall College of Art and Design of Ferris State University (KCAD)  
has a simple mission: to develop artists and designers who make  
a difference, doing art and design that matters. KCAD believes in 
impact. We choose achievement over perfection, boldness over 
complacence, and learning over acceptance. Portfolio continues to  
evolve with KCAD, and we are committed to constant improvement.

Let us know what you think: what should be kept, discarded, or 
improved. And let us know if you have ideas or stories for our  
writers and artists to dig into. You can always reach us at 
kcadcommunications@ferris.edu.

 Portfolio is also available on the iPad. Download the app  
 from the App Store (search KCAD) for the full issue plus 
additional exclusive content. Anywhere you see this symbol, 
there’s more content to discover.

ON THE COVER

In talking with alum Gregg Palazzolo (see the interview on page 14 ), we 
became very interested in the idea of Grand Rapids being “branded for life” by  
entrepreneurism, and it wasn’t long before the concept gave way to creativity.  
With the help of a 3D-printed prop “brand” manufactured in the FlexLab 
and a little bit of Photoshop magic, Photo Services Coordinator Matt 
Gubancsik captured the idea in stunning fashion for this issue’s cover, using  
Alexander Calder’s iconic sculpture “La Grande Vitesse” as a fitting backdrop. 

“ More than a college, we want to  
 also be an essential component  
 of the vibrant arts community  
 here in West Michigan”
 –  Nicole DeKraker, Director of Student Engagement at KCAD, speaking about  
  KCAD’s partnership with Grand Rapids’ Festival of the Arts 

Steven Kolb

“ There’s no such thing as black and  
 white. Our lives have color to them.  
 At the end of your life, you’re going  
 to want that color as proof that you  
 were here, and that you lived.”
 –  Steven Kolb, CEO of the Council of Fashion Designers of America (CDFA) and honorary  
  doctorate recipient, to KCAD graduates during commencement

SEEN & HEARD

13 14

Painting the street as part of “KCAD Art on the E.D.G.E.” The collaboration with Grand Rapids’  
Festival of the Arts included performances, face-painting, a fashion show (below, left), 
and street painting using tools from alum Dwayne Szot’s ZotArts company.

Mei Mah, Deputy Director of Education at The Smithsonian Cooper-Hewitt 
National Design Museum speaks about design, education, and her work in New 
York during an interview with John Berry, Executive Director of Design West 
Michigan, as part of the first ever West Michigan Design Week.

A competitor races down Fountain Street during the Urban Downhill Long Board event as part of the Meijer  
State Games of Michigan. KCAD was a sponsor of the event, whose finish line was just steps from campus.

Guests mingle in the Fed Galleries during a private reception for KCAD Alumni and VIPs.  
The event featured food, drinks, and exclusive access to the 2014 Student Exhibition.
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ENTREPRENEURISM

Start Up Weekend  
at The Factory

With GR Current’s support, businesses in the Smart-

Zone can find the space, support, and guidance to 

evolve into organizations that can contribute to the 

area’s economy. Office space and state-of-the-art 

equipment are available at affordable prices, and 

startups are connected to a family of mentors that 

lets the newest members of the community learn 

from the most experienced. GR Current can also 

link startups to millions of dollars in state funding, 

along with support from private investors, including 

the regional investment group Grand Angels.

What the SmartZone accomplishes with several city 

blocks, The Factory does on a more intimate scale. 

Housed on a single floor of a downtown building, 

this co-working community is designed to bring 

like-minded designers, techies, and entrepreneurs 

together, letting them mingle naturally to expand their  

networks, contribute to each other’s projects, and  

support each other’s business ventures. The Factory  

also hosts an annual Startup Weekend, part of a 

global network of events designed to help participants  

hone their ideas and prepare to launch their businesses. 

For dreamers and doers who are ready to test their 

ideas, Start Garden offers the support to take them to  

the next level. The organization was designed as a  

platform for ideas to grow into projects, projects into  

startup businesses, and startups into big businesses— 

one step at a time. Prospective entrepreneurs can 

apply for up to $5,000 in funding at stages too early 

to attract conventional investors. DeVos says, “At the  

earliest stage, we’re very willing to experiment and 

partner with people. In our experience, you’re better off  

starting with the seed of an idea, trying something, 

and getting into practice as soon as possible.”

Start Garden nurtures its entrepreneurs with events 

where members and the public can mingle, along 

with open advisor hours when startups can connect 

to people with the knowledge, skills and collaborators  

they need. DeVos says the organization is based on 

two concepts that are important to get an ecosystem  

going: visibility and flow. “We need to be investing in 

more early stage companies visibly, on a continuous  

basis, so you create a constant flow of ideas.” Monthly  

reports track the progress of each project and give 

other entrepreneurs a chance to see how far they 

can get on a small budget. “You don’t need hundreds  

of thousands of dollars to start something,” says DeVos.  

 “You can get quite far in terms of evaluating an idea 

and finding customers with a pretty small investment.”

Private businesses are getting in on the entrepreneurial  

spirit, too. The law firm Varnum launched its  

MiSpringboard program to give entrepreneurs access  

to free legal services during their startup phase. 

Businesses are referred by economic development 

and other organizations across the state, and each  

participant receives a minimum of $2,500 in services  

tailored to their needs, including business structuring,  

counseling on financing matters, contract drafting 

or review, or employment law advice. By making these  

services available at no charge, Varnum hopes to help  

entrepreneurs establish the firm footing they need 

to succeed, while funneling funds to other essentials.

Joan Andrew, Director of Business Development at  

Varnum, explains, “Our attorneys identified that many  

times, to avoid legal expenses, people try to do it 

themselves or turn to a relative who may not have 

the right kind of legal expertise. But how a business 

is set up in the beginning can have real implications 

down the road. We thought if we can take away that 

hurdle, get people set up correctly, and put good 

contracts in place, then that’s a way that we can 

help…In the process, we’ve met lots of great new 

people and businesses.”

This fertile, supportive environment for new ideas is 

not only good for startups—it’s a valuable asset for 

attracting new talent, too. Christian Gaines recently 

left his home in Los Angeles to take a position as 

Executive Director of ArtPrize. “What I like about 

Grand Rapids is that it’s unencumbered,” he says.  

 “If you have an idea, you can bring it to people who 

can make it happen in a relatively easy way.” 

And talent that comes here tends to stay here. With a  

seemingly inexhaustible support system that includes,  

in addition to the aforementioned resources, GR Makers,  

Grand Rapids Opportunities for Women (GROW), The  

Right Place, Local First, The Grand Rapids Urban 

League, and LINC Community Revitalization, among 

others, entrepreneurs in Grand Rapids aren’t just 

succeeding on their own—they’re feeding a startup 

culture that’s driving rapid innovation and creating 

boundless impact.

 “There’s definitely an ability to be able to gather and 

build excitement here,” says Gaines. “It’s an exercise 

that everyone’s involved in.”  

“ There’s definitely an ability to be able  
 to gather and build excitement here. It’s  
 an exercise that everyone’s involved in.” 

 - Christian Gaines, Executive Director of ArtPrize

   n Fertile Ground  
How Grand Rapids Sows the Seeds  
of Entrepreneurial Success
Got an idea that could change the world? Good news: you’re in the right place. 
by Karin Lannon

As the state of Michigan continues  

to breathe new life into its economy,  

Grand Rapids has assembled a  

thriving entrepreneurial ecosystem  

with all the resources people need  

to transform their dreams into viable 

businesses. From city and state  

government to universities, businesses,  

and entrepreneurs who’ve failed,  

succeeded, and learned something 

worth passing on, this area is fertile 

ground for new ideas.   

Mayor George Heartwell is an avid supporter of this culture, which is woven into the city’s 

fabric. He says, “It strikes me that we have a very rich entrepreneurial climate here. Dating 

back for well over a century, this has been a place where design, innovation, creativity, 

and business have been valued. Witness some of the great companies that have started 

and grown here. The Steelcase Company, all of the small businesses, and family-owned 

businesses started because somebody had a good idea and was willing to take the risk 

and make the investment to turn it into a business venture. That really continues today.”

That supportive atmosphere is made possible through two resources every entrepreneur  

needs: people willing to share their experience and funding. In Grand Rapids, Heartwell 

says, “There are mentors and role models for young entrepreneurs. There are people they 

can turn to, who are willing to help them get started. We have a culture in which people  

who have made their fortunes have not abandoned the community but stayed here and  

continued to invest. They’re not unique to Grand Rapids, but we have them in great measure,  

and that does distinguish us from other cities.”

Among those reinvesting in the city today is Rick DeVos, grandson of Amway founder Rich 

DeVos and CEO/Founder of Start Garden, an entrepreneurial seed accelerator in Grand Rapids.  

Looking at all the innovation and experimentation in the city today, he says, “Entrepreneurs  

and startups are interesting to people, especially in the last five years, and I don’t see 

that diminishing. There’s a free agent mindset with the younger generation. Everybody’s 

asking, what’s the thing you can do to move the ball?”

As it happens, there are many places you can go and people you can turn to, depending on  

how you like to work and where you are in the entrepreneurial process. Just getting started?  

The Center for Entrepreneurship & Innovation (CEI), hosted just a few blocks from Kendall 

College of Art and Design of Ferris State University (KCAD) at Grand Valley State University 

(GVSU), is designed to support community members at any stage of the business building 

process. It hosts an Entrepreneur in Residence, an experienced business person who can 

review business plans, provide coaching, and help people get connected to the resources 

they need to take their ideas to the next level—like those available through GR Current.

GR Current manages the Grand Rapids SmartZone, a cluster of tech-based firms, entre-

preneurs, and researchers stretching along the Grand River and across the life science 

corridor on Michigan Avenue. Anchored by the Van Andel Research Institute and wet lab 

incubator space at GVSU’s Cook DeVos Center for Health Sciences, the SmartZone is one 

of 15 throughout the state. It’s designed to reinvest tax growth into smart technology to 

stimulate and attract new businesses. 

Read about the experiences 
of KCAD students at Start Up 
Weekend on the iPad version.
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Creativity as Capital 
The road to entrepreneurial success is filled with sudden detours and unforeseen challenges  
that can send even the best-laid business plans awry. But KCAD entrepreneurs are prepared  
to handle anything that comes their way, and they have their creative education to thank for it.

by Kyle Austin 

After working in art galleries for a number of years, alums Katie  

Moore (’11, MFA Painting) and Magdalene Law (’10, Graphic 

Design) noticed that smaller galleries were having trouble 

selling art and promoting artists. So the pair created ArtLustr, 

a website that doubles as a promotional tool for exhibitions 

and an e-commerce tool for the artists.

From the onset, Moore and Law wanted to shape of ArtLustr in  

a way that would add value to the gallery experience instead of  

eliminating it entirely. The idea is that most viewers will see the  

exhibition and the artists promoted in detail online, go to the 

gallery to experience the work in person, and then head back 

to ArtLustr to purchase their favorite piece, with profits being 

divided between the gallery, the artist, and ArtLustr. “We want 

to help artists and galleries, but we also want to help people  

to see art as an investment that can really add a lot of value 

to their lives,” said Moore.

Using local exhibitions as a forum for beta testing, Moore and 

Law have been steadily honing the site’s design to balance 

engaging aesthetics with a seamless user experience. They 

know that they’ve only scratched the surface of ArtLustr’s  

potential, and they’re excited to begin connecting with galleries  

and artists all over the country. “As a creative you can think 

outside the box because you’re taught in school that there’s 

no limit to anything,” said Moore. “Translating that mentality 

to your business is what makes it successful.” 

Many startups enjoy a successful launch only to see the  

momentum eventually fizzle out. Alum Katie Harney (’09, Interior  

Design) utilized her design talents to ensure that DENYM, the  

clothing store she recently opened on the West Side of Grand 

Rapids, wouldn’t suffer the same fate. Prior to launching, Harney  

spent months researching what other retailers were doing, 

establishing relationships with major brands, and scouting 

numerous locations until she found one that aligned with her 

needs and vision. She also worked with a local marketing and 

design firm to brand DENYM as a store that brings a more 

personal and welcoming feel to upscale retail fashion. 

 “That spark and drive is where it all starts when it comes to 

being an entrepreneur, but as a design student, you’re taught 

to go though the whole creative process from beginning to end 

in order make your creative vision a reality,” said Harney. “I’ve 

tried to bring that same approach to starting a business.”

By injecting creativity into a measured design strategy, Harney  

now has the ability to problem solve on the fly without disrupting  

the customer experience she’s committed to delivering. The 

result is a young business that already has a solid customer 

base and seems positioned for sustainable success. “It takes 

patience,” said Harney. “You can’t just get wrapped up in the 

excitement and make hasty decisions, and you can’t get 

frustrated when things don’t go according to plan.”

Budding entrepreneurs are often so focused on generating buzz  

around their startup that they neglect what’s really important:  

the actual product, service, or business itself. Creatives, however,  

understand that without the steak, there’s no sizzle to sell. Alum  

Brandon Satterlee (‘09, Graphic Design) was offering something  

that few others in Grand Rapids were when he started The Forest,  

a creative agency specializing in bridging the gap between print  

and digital media, in 2011. But rather than crafting a traditional  

PR narrative, Satterlee kept his head down and focused on 

creating great work that would speak for itself.

 “I like to think that we do it in a bit of an old school way by just 

being authentic,” he said. “It’s interesting to hear how other 

people have perceived [The Forest] as a culture-forward shop,  

which is the way we feel about it, so that’s validating.”

As The Forest’s client base grew, so did the complexity of the 

challenges Satterlee faced as he tried to grow his business 

as well. He knew he needed a more versatile workspace and 

additional staff, but he also wanted to stay true to his original 

vision. Using a design thinking approach, Satterlee was able 

to mold The Forest into a kind of co-creative agency where 

collaborators rotate in and out of projects and the focus 

remains on the quality of the creative process and the ability 

to solve problems. 

 “It’s all about looking at a problem systemically, identifying the  

various causes, and then asking, ‘if we attempt to solve it in this  

way, how does that affect everything else?’” he said. “Looking  

at systemic problems in new ways is something I wouldn’t have  

been able to do without a creative design background.”

Success also comes from the human-centered approach 

creatives bring to entrepreneurship. When alum Tim Murphy 

(’02, Industrial Design) started AirDrop Gaming, a company 

specializing in making video game accessories that improve 

users’ performance and experience, he found that developing  

a product and a business plan was only the beginning. The hard  

part was forging the emotional connection that would get his 

products off the shelves. 

AirDrop Gaming’s first flagship product, an attachment called 

the Hip Shot Dot that gives players of first-person shooter games  

like Call of Duty unparalleled accuracy, is already one of the 

most in-demand gaming accessories on the market because 

of the way it taps into gamers’ competitive nature and fuels 

their desire to be the best. 

 “As an entrepreneur you have to be creative in every aspect—

in the way you network, in the way you get investors, in the way  

you keep their support, in the way you grow your customer base,  

and in the way you develop your brand—because ultimately, 

entrepreneurship is not a math problem,” he said.

In fact, the most important calculation any entrepreneur can 

make is whether or not their idea is worth the risk. And for 

creatives like these who believe fully in what they’re doing, 

the answer is always yes. 

 “There are things that people will say are impossible that are 

not impossible,” said Satterlee. “They’re just impossible for 

those people.”  
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“ As a creative... you’re taught in school  
 that there’s no limit to anything.” 

 -Katie Moore (‘11 MFA Painting), ArtLustr

“ Looking at systemic problems in new ways  
 is something I wouldn’t have been able to  
 do without a creative design background.” 

 - Brandon Satterlee (‘09 Graphic Design), The Forest

Katie Moore demonstrates the  
ArtLustr kiosk at a gallery opening Hip Shot Dot

Co-working space at The Forest

Interior of DENYM
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After years of working to pay the rent, alums Chris (’07, Photography 

and Digital Media) and Malissa (’06, Digital Media) Tack decided to start 

living smaller and thinking bigger. In early 2011, the couple built the 

Tiny Tack House, a 140 sq. ft. solar-powered eco-home. By dramati-

cally lowering their living expenses, the house has also given them the 

financial freedom to only take on projects that they truly believe in. “We  

think of it as trading stuff for experiences,“ said Malissa. “We can travel 

a lot more and we have a lot more freedom.”

While earning a living primarily through freelance work, the Tacks have 

also made a business out of sharing their enthusiasm for tiny house living,  

creating and selling custom blueprints and a book of unique tiny designs. 

 “If it’s something that excites you every single day, you don’t look at it as  

work, and if you’re passionate about it, it’s going to succeed,” said Malissa. 

The new success then, involves more than identifying a market opportunity.  

Alum Ben Harrison (’08, Photography) had already turned his artistic 

passion into a successful destination wedding photography business, 

but when his son Jonas Paul was born with a rare vision impairment, he  

and his wife decided to channel their energy and emotion into shaping 

a better world for their son and others like him. 

Their company, Jonas Paul Eyewear, offers stylish, vintage inspired eyewear  

designs for children, helping those who have to wear glasses stand out 

in a positive way. More importantly, the Harrisons have been able to donate  

ten percent of the proceeds from each pair to CBM International, an 

organization that provides glasses or corrective surgery to those in need.

 “This business has been built upon  

our creativity and ingenuity, so it  

feels like a natural extension of us,”  

said Harrison. “It’s very important  

to feel a  connection with your 

work, not only as motivation to 

excel and improve your craft, but 

also simply for the enjoyment 

and fulfillment it provides.”

Profitability may be vital to 

entrepreneurial success, but that 

sense of fulfillment is priceless. Alum Sue Burns (‘83, Graphic Design) 

started the “upcycled” clothing company Baabaazuzu over 20 years 

ago, and she’s been loving every minute since. “All of our materials are 

constantly changing and we come out with new products every year, 

so it’s really a constant outlet 

for my creativity,” she said.

Burns and her staff purchase discarded wool garments in bulk and 

deconstruct them in order to create one-of-a-kind fashions that aren’t 

tied to any trend or season. And despite enjoying international sales 

and healthy media exposure, Burns is committed to running her entire 

operation out of Leelanau County in Northern Michigan with the help of 

local partnerships and resources. 

 “That passion goes forward to our customer,” she said. “When people 

purchase our products, they’re happy.”

Most of all, people who love their work do so because they’re able feel 

its impact directly and deeply. When alum Matt Dimmer (‘97, Visual 

Communication) learned his father was dying from pancreatic cancer, 

he charged the plane ticket home to a credit card because he knew he 

had to be there. The experience inspired him to create The Extra Mile, a 

non-profit that collects unused frequent flyer miles and donates them to  

those in desperate need of help travelling to a dying loved one’s bedside.

Recently, Dimmer was able to accompany a man named JJ Rolle on a  

flight, completely funded by The Extra Mile, from Washington to Georgia  

to see his own dying father one last time. Securing the donations and 

other necessary resources requires Dimmer to work countless hours 

outside of his regular full-time job as a Creative Director at an advertising  

agency, but seeing The Extra Mile’s vision actualized made it all worth it.

Ultimately, Dimmer said, the difference between having a passion and 

following one comes down to understanding what your’re working for and  

how hard you have to work for it. “You can’t just have a big notebook full  

of ideas and thoughts. You have to try to make something happen.”

Passion Meets Profit
A new American Dream is on the rise, one that isn’t defined by status or material wealth, but  
by the ability to do what you love. So when it comes to building a business, many creative 
entrepreneurs are following their hearts and finding their own definitions of success. 

by Kyle Austin
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“ It’s important to feel a connection  
 with your work, not only as  
 motivation to excel and improve,  
 but for the enjoyment and  
 fulfillment it provides.” 

 - Ben Harrison (‘08, Photography), Jonas Paul Eyewear

Opposite page, from top: Chris and Malissa Tack in 
front of their Tiny Tack House; an inside look at the 
Tiny Tack house

This page, clockwise from top left: kids model 
Jonas Paul Eyewear; Ben Harrison and his wife, 
Laura, with son, Jonas Paul, the inspiration for  
the company; Matt Dimmer; Sue Burns (center);  
a model showcases Baabaazuzu fashions 
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While there seems to be a never ending supply of innovative ideas, seasoned entrepreneurs will tell you that success hinges  
on access to capital, and for decades, that access was hard to come by. These days, accessible funding sources are changing  
the game and helping to transform would-be entrepreneurs from dreamers into doers.

by John Wiegand 

It used to be that getting a startup off the ground meant gaining the 

attention of a venture capital firm which would provide an influx of cash,  

often only to companies deemed to have high potential, in exchange for a  

portion of future profits. While the basics of capital investment haven’t 

changed much over the years, online crowdfunding platforms and 

progressive new venture capital firms are pushing the boundaries by 

fostering a community of entrepreneurship and encouraging support 

among their clients. 

Grand Rapids-based Start Garden, for instance, has created an organic 

forum for investment wherein entrepreneurs can pitch their ideas in person  

for a chance to earn an initial $5,000 in seed money. What’s more, Start  

Garden utilizes community voting to help determine which projects get 

funded, which means that ideas aren’t just judged on their potential for  

profit, but on their ability to create real human impact. If a project is chosen,  

the entrepreneur has three months to prove that the idea is feasible, after  

which Start Garden may choose to invest up to $500,000 in a project 

depending on its broader potential.

 “[Entrepreneurism] is kind of the Wild West no matter what you’re doing,” says  

Benjamin Gott, Start Garden’s Entrepreneur In-Residence. With a number  

of successful startups under his belt, including Boxed Water is Better, 

TheCommon.org, THE BRILLIANCE, and the clothing line BENJAMIN EDGAR,  

Gott understands the changing landscape of entrepreneurism better 

than most. “It takes the spirit of people who are ready to support each 

other, have fun, and experiment.”

For Wes Keely, an Industrial Design student at KCAD, this kind of capital  

investment proved invaluable. After touring the world as a drummer, Keely  

created KBrakes, an attachment for kick drums that keeps them from  

sliding forward while being played, creating a better live music experience  

for performers and listeners alike. 

Keely took KBrakes to Start Garden and won the community vote along with  

$5,000 which he used to put prototypes into the hands of professional 

drummers and generate buzz of West Michigan. The boost worked, with  

KBrakes currently rushing to fill over 100 preorders and preparing for a 

global launch within a few months. 

 “To anyone that has zero dollars, five grand is a mint,” says Keely. “If you 

know how to stretch a budget, you can get some pretty good results, 

especially if you know how to do a lot of things yourself.”

Beyond venture capital, entrepreneurs can use online crowdfunding 

platforms like Kickstarter and Indiegogo to connect with investors and  

promote their startup simultaneously from the comfort of their own 

homes. Keely chose Kickstarter, which requires users to set a funding  

goal for their project and allows people from across the globe to contribute  

in return for varying incentives, ranging from additional merchandise to  

early access to the projects release. 

Locally, entrepreneurs can take advantage of the state’s new Michigan  

Invests Locally Exemption (MILE) Act, which provides the best of both 

worlds with investment-based crowdfunding. This hybrid concept expands  

access to capital by allowing startups incorporated or organized in 

Michigan to sell securities in its business to Michigan-based investors 

without having to register those securities with any regulatory body.

Brook Ruble (‘14, Industrial Design), co-owner of Woosah—a highly 

successful Michigan-based art and apparel company—was encouraged  

by her KCAD professors to immerse herself in West Michigan’s  

entrepreneurial community and embrace new avenues of financial 

support for her startup. She believes that unique and accessible forms of  

capital are antiquating the traditional concept of the 40-page business  

plan and creating conditions for innovative ideas to thrive.

 “[New sources of funding] have opened a lot of eyes and have brought 

to light how times are changing,” says Ruble. “It shows that not everyone  

needs to follow that corporate path. You can do your own thing and throw  

your own ideas out there.”  

Some, like Ali Cavanaugh and Kirbi Fagan, have evolved their studio  

practice into sustainable businesses. Cavanaugh (’95, Painting) 

discovered the value of her talents while still in school, earning money 

by teaching, doing custom sewing for interiors, and painting portraits and  

murals. Soon afterwards, she 

moved to Santa Fe and quickly 

engrained herself as a working 

artist in the local gallery scene. “I 

discovered that all I had to do was 

persistently pursue galleries and 

then I eventually got represented,” 

she said. 

Now more than ever, Cavanaugh  

believes, artists can control their  

professional destiny. “The art 

market is always changing and evolving, especially with the expansion  

of the internet. With the rise of Facebook, Instagram, Tumblr, Etsy, etc....  

an artist can market, customize, and create their entire existence.”

Kirbi Fagan (’13, Illustration) has found work in the publishing industry, 

creating book covers for middle-grade and young adult novels. She’s 

built her clientele by attending the Illustration Master Class workshop, 

joining the Society of Children’s Book Illustrators, and soaking up 

knowledge at conventions and workshops nationwide. 

She’s also working at becoming a  

better businessperson. “It’s easy  

to focus on the part you love, but 

getting organized takes a lot of 

time, and I’ve had to seek help 

from other professionals—people  

who are so far beyond where I’m 

at have been so generous with 

their information.”

As a working artist, Fagan 

understands her own role in 

passing down information. “Wherever you are in your career, it’s your 

duty to pass on what you know, and helping others grow has been a 

big part of my growth too,” she said.

Meanwhile, Dwayne Szot (’87, Fine Arts) was following a path that took him  

far from the traditional artist’s life he once imagined. Already experimenting  

with plotters, wall crawlers, and other art-making machines, he developed  

the world’s first painting wheelchair with the help of an NEA grant. “I grew  

up in a foster home with children 

with disabilities,” he said. “That 

led me to the understanding that 

we needed to do more in the arts.” 

Since then, Szot has created more  

adaptive art tools for people with 

disabilities, including a chalk 

drawing arm, a bubble machine, 

and special paints and chalks, 

which he supplies to schools. He 

compares his work to a sculptor 

who makes multiple castings of the same design, and he tours the 

country, organizing events where everyone can make art.  

Another alum who turned her art into a unique career path is Andrea 

Eckert (‘08 Painting MFA). Eckert was working as a teacher when she 

bid on an abandoned building being auctioned off in Detroit. While the 

inside was “pretty much worst-case scenario,” extensive renovations 

will eventually transform it into Holding House, a non-profit organization  

that will offer youth and family 

programming, workshops, and 

exhibitions along with working 

studio space.

 “I’ve really enjoyed teaching but  

wanted to concentrate my efforts  

on something that would be more  

gainful for the Detroit community,” 

she said. “I always liked the idea of  

making art education accessible.”

 

Whatever path students take, Cavanaugh believes it’s a great era to  

be an artist. “There are very few rules in our field, and this is a great 

advantage to us,” she said. “The individual has control over themselves,  

and there is no limit to one’s success.”  

Self-Made Successes
These KCAD fine art grads are proof that an art education can lead to success in business as well. 

by Karin Lannon

“ There are very few rules in our  
 field... and there is no limit to  
 one’s success.” 

 - Ali Cavanaugh (‘95, Painting)

Kirbi Fagan

Entrepreneurship for All
Left to right: Wes Keely 
shows off his KBrakes;  
Brooke Ruble presents  
at StartUp Weekend

ACCESS START GARDEN FOR FREE!  As a benefit of KCAD’s sponsorship of Start Garden,  ALL students, staff, faculty, and alumni now have the opportunity to 
access Start Garden’s incredible resources for FREE! Learn more about Start Garden’s offerings at startgarden.com.

Contact kelsey@startgarden.com to activate your membership. Simply let her know that you are taking advantage of KCAD’s College-wide membership. 
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Ali Cavanaugh

Dwayne Szot

Andrea Eckert
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CAMPUS

Scholarships totaling $242,000 were awarded to 
20 outstanding high school seniors from around 
the country in the annual Art Day Competition, 
including $50,000 on the day of the event. This 
year’s competition drew 130 participants from as 
near as Michigan and as and far as Jamaica. 

Organized in collaboration with Ferris State University,  
and led by KCAD Art History professor Jordan Fenton,  
the Beyond Mythologies initiative brought college- 
wide engagement with global awareness, myth, and  
the construction and deconstruction of narrative 
through curricular integration, an interactive 
exhibition, and a research and presentation-based 
student symposium. 

KCAD’s student fashion alliance, Bodies of Art, 
dazzled a crowd of more than 300 people with  
 “Sardonyx: Hybrids of the Future,” a bold display of 
daring and anamorphic fashion held at St. Cecelia  
Music Center. A portion of the event’s proceeds were  
donated to the to sarcoma cancer research efforts 
of the Van Andel Institute’s Purple Community.

The Digital Media program has launched its first 
cross-platform game! Health Food Frenzy is now 
available in the Apple App Store, in the Google Play 
Store, and on the Web. People from all over the 
world have been playing and the high score so far 
has been registered in France.

The Woodbridge N. Ferris Building was the Education  
Hub for the 2014 Grand Rapids Film Festival, hosting  
student films, discussion panels, lectures, and an 
interactive Production Workshop that was open to 
the public.

Greener Grads, a non-profit organization dedicated  
to recovering, repurposing, and reusing graduation 
gowns, collaborated with KCAD for its first major 
initiative. Ten days after KCAD’s Commencement,  
graduates from River Valley Academy, an alternative  
high school within Rockford Public Schools, used 
gowns donated by 2014 KCAD graduates. 

Daniel Martinage, executive director of the Industrial  
Designers Society of America (IDSA) toured KCAD’s  

Material ConneXion space and visited with students  
while he was in town for a Design West Michigan event. 

The KCAD Clay Collective (KCC) student organi-
zation worked with Thresholds, a local non-profit 
social service agency that provides services to 
people with developmental disabilities and their 
families, on a tile mural project with their clients. 
The KCC also participated in its 9th wood-fire 
event at the Ox-Bow School of Art in Saugatuck, 
MI, and travelled to Milwaukee, WI to participate in 
the National Council on Education in the Ceramic 
Arts’ (NCECA) 48th annual conference.

Klise Manufacturing teamed up with students from 
the Furniture Design and Interior Design programs 
to conduct the second annual Klise/KCAD Design 
Competition that challenged students to design a 
hotel suite using both existing Klise moulding sets 
and others that the students designed themselves.  
The winning student moulding designs were then 
put into production by Klise. 

STUDENT
ART EDUCATION
The KCAD student chapter of the National Art  
Education Association was named outstanding  
student chapter by the organization for the numerous  
community services project undertaken by the 
students in the past year. 

COLLABORATIVE DESIGN
Phillip Han was a member of Team FusionGRow, 
which won first place and $15,000 in the inaugural  
Wege Prize competition with their solution, a compact  
home hydroponics system. 

DIGITAL MEDIA
Jake McVey was hired as a User Experience Designer  
by Grand Rapids-based company Brightly.com.

Kevin Czarnick  
won first place and 
$2,500 in the annual  
Herman Miller Student  
Video Contest, which 
asked this year’s  
participants to  
produce a video  
exploring the question  
 “Why Does Your  
Campus Matter?”

DRAWING
Anthony Cairo had his 
work reproduced in Studio 
Visit Magazine, a widely read 
collection of 350 new and 
upcoming artists around  
the country.

FASHION STUDIES
18 students joined Meijer fashionistas Lynn Hempe 
and Mariana Keros for an MLive-led live chat session  
that explored the trends and thought processes 
behind the retailer’s new fashion direction.

Students collaborated with world-renowned costume  
and fashion designer Bernadine Vida to create 
costumes for the Fashion for Film Showcase, a 
new addition to the Grand Rapids Film Festival. 

Accel Monroe Paramour, Ellie Perry, Emily Prchlik, 
and Joanna Bronicki participated in the Fashion  
On the Shore runway event in St. Joseph, MI. 
Bronicki won an Honorable Mention award for 
her collection of dresses made entirely of paper 
coffee filters. 

Annie Tilma, Athena Anger, Danielle Hoag, Jennie 
Reid, Joanna Bronicki, Layla Jones, Matt Pozsgay,  
Oscar Fierro, Rachel Krause, and Rose Stone 
helped drama students at East Rockford Middle 
School design costumes for their production of 
“Cinderella Plays Basketball.”

Athena Anger, Ellie Perry, and Joanna Bronicki 
have been accepted into the Fashion Institute of 
Technology in New York City.

Sophomores working in the Design/Construction 
II class created original garments inspired by the 
fashions of the 1960s for Grand Rapids Magazine’s 
50th anniversary celebration at Urban Institute for 
Contemporary Art.

FURNITURE DESIGN
Chris Eitel won first place and $10,000 in the 
Bienenstock Furniture Library’s 2013-2014 Design 
Competition. 

Heather Seto was selected to receive the Celia 
Moh Scholarship for 2014-2015. The scholarship is  
considered one of the preeminent academic 
scholarship awards for students bound for careers 
in the home furnishings industry, paying full-time 
tuition and fees, room board and books for its recipients.

GRAPHIC DESIGN
Students in the Advertising Design class developed  
identity and communication for a new local non-profit,  
WAIT21, which works to bring important information  
about addiction to high school students.

Amy Johnson won a Gold 
award at the national level  
of the 2014 American  
Advertising Awards  
(formerly the ADDY Awards)  
with Letters Lost Then 
Found a book chronicling  
her grandfather’s  
experience in World War II. 

Amy Johnson, Briana Garza, and Nicholas Tisch 
won Gold awards in the student category at the 
regional level of the 2014 American Advertising 
Awards (formerly the ADDY Awards), while Ursula 
Casanova won a Silver award.  

continued next page

Q: You’ve been running your own shop for a while now. How did  
you get your start?
A: I guess I had some of my Grandpa in me. He came from Italy and  
started his own dairy. I liked eating, and in college I was always on  
the lookout for the cheapest place to grab a bite, but I still needed  
cash. When I was a sophomore at KCAD I’d get the newspaper 
early in the morning, go right to the help wanted ads and zip to 
where people needed things done. Before long I realized that I had 
other designer friends who were hungry too. So I’d hire them, sell  
the job and make a little money. That was the ball that got rolling.

Q: How’s the business treating you these days?
A: After doing this for thousands of clients all over the country, the  
industry has changed over the last 34 years. Now I’m building 
brands. We take on so many clients in all different industries just  
to make it exciting. If we were just doing bread bag packaging 
our entire lives, that would get boring fast. We’ll go into huge 
multinational corporations and ask them how many hours they 
spend on branding. It’s astounding how little they spend on it. 
That really opens our eyes to how we often know more than CEOs  
when it comes to branding’s importance.

Branding is everywhere. That shirt you’re wearing, why did you 
buy it? The feel of the fabric, the way it’s stitched, the color. 
Everything is branding. 

Q: You’ve taken your branding skills into the publishing business.  
Tell me about Roadbelly Magazine.
A: Roadbelly was one of those ideas that nobody was celebrating.  
The brand model is based on everything we see wrong in the 
magazine world—people trying to cram their entire lives into a 
business card sized ad for $1,500.

Our model lets some little doughnut shop that otherwise would 
never be able to afford a spread like this, show off that they have  
some of the best doughnuts out there. We saw this as a way to 
celebrate excellent food, drink and small Michigan businesses 
the way they should be.

Q: I guess hearing all those Roadbelly stories motivated you. 
What’s it like moonlighting at your bar, Flat Lander’s?
A: What a cool business to stumble into. A couple of my buddies  
called me wondering if I wanted to partner with them on a 
distillery. We did some looking and reading and decided on a 
hybrid, Barstillery® concept. 

They put me in charge of the brand design. With all these shows,  
 “Duck Dynasty”, “Hillbilly Blood” and “Swamp People” I saw a 
trend toward a “Hillbilly” style. I think that will be the wave of the 

future, not Redneck, but Hillbilly—there is something beautiful to 
that sort of stark, simplistic ingenuity. So we dubbed Flat Lander’s  
 “hillbilly chic” and people have loved it.

Both Flat Lander’s and Roadbelly were complete brand case studies,  
and if it flopped it was all me—that’s a cool thing. Both ventures 
were “put up or shut up” moments. Having been on the other side,  
now I feel more confident going to clients from the consultant side. 

Q: From design and branding to publishing and bars, what 
advice do you have for potential entrepreneurs? 
A: My whole life people have wondered how I’ve done things: 
How’d you find that car? Why did you decide to design your ad 
like that? How did you see this trend coming? It’s because I’m 
looking! Opportunities abound, if only you look for them. 

For future entrepreneurs I’d say that you need to get out of your 
own head and stop being like everyone else. That doesn’t mean 
go out into the street and paint yourself different colors every 
day, but ask yourself how are you contributing to your field?

Q: You seem like the type that always has their eyes forward.  
What’s next for you?
A: For the last five years I’ve tickled at the idea of a house built in  
30 to 45 days. It will have zero clearance for older people with hip  
replacements, be somewhat earth friendly, affordable for younger  
couples and of course, very cool looking. We call them Zolo Homes.

Roadbelly, Flat Lander’s, the Zolo Homes —these are the things  
that get me up in the morning. They are my second career or 
my preretirement if you will. Although, I have younger kids so 
retirement probably isn’t happening anytime soon.  

Gregg Palazzolo  
on the Art of Getting Noticed
Graphic Design alum Gregg Palazzolo has spent the last 34 years crafting meaningful brand identities for  
countless clients across the globe at the helm of his design firm, Palazzolo Design. Lately however, he’s  
been spreading his talents across the entrepreneurial landscape and is meeting success at every turn.

by John Wiegand

Have something to share? 

To submit articles, photos, or news for future issues or for the website, please contact kcadnews@ferris.edu. NEWS & NOTES
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ALUMNI Q & A

Students register for the annual Art Day Competition 

Models during the annual Bodies of Art show.

Winners of the Klise/KCAD Design Competition.

Kevin Czarnik

Amy Johnson

Drawing by  
Anthony Cairo

Gregg Palazzolo in front of the bar at Flat Lander’s
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Amy Johnson took home the prestigious Best in 
Show Award in the student category at the local  
level of the 2014 American Advertising Awards 
(formerly the ADDY awards), while Drake Evans and  
Nicholas Tisch each won Judge’s Choice Awards. 
Gold awards were given to Briana Garza, Jacob 
Hollenbeck and Shannon Mack, while Silver awards  
were given to Andy Jansma, Arielle Davey, Caleb 
Van Dyke, Kaitlyn Perkings, Ursula Casanova, and 
Zach Kelly. 

Abby Bedford, 
Brandon Shellan, 
Kaylee Van Tuinen, 
and Nicholas Tisch 
created designs for 
LaughFest t-shirts 
and posters that were  
sold during the event. 
 

Led by Graphic Design 
Instructor Jon Koziatek, 
students Kylie Bergstrom, 
Abby Kiekover, Anthony 
Murphy, Chelsea Nutt, 
Josephine Uhila, and Laura 
Shaler were commissioned 
by the Meijer State Games 
of Michigan (MSGOM) to 
design a new symbol for 
the MSGOM 2014 Summer 
Games Torch Tour.

Isaac Daniels was awarded the Friends of The 
Michigan State Fair Endowed Scholarship Award 
for academic excellence. 

ILLUSTRATION
Alexandra Johnson was awarded the $500  
Jonathan LeVine Gallery Blurred Line Scholarship 
by the Society of Illustrators for her piece, “When 
I’m Down You’re Up.” 

Alexandra Johnson, Bridgette McGee, Devon 
Daugherty, Erica Hansen, Haley Hungerford, 
Mackenzie Goss, Mark Fettig, Michael McClellan,  
Samantha Stutzman, Steven Adams, Tim Kleyn, and  
Tyler Space were all accepted into the prestigious  
Society of Illustrators annual gallery show, held at 
the Museum of American Illustration in New York City. 

Jim Towe has published a 
full-length graphic novel  
entitled The Art of Guilt.

Mary Bowen was recently 
commissioned to compose 
a portrait to honor retired 
Grand Rapids Police Chief 

Kevin Belk. Bowen presented the portrait to Belk at 
a special ceremony on March 20. 

INDUSTRIAL DESIGN
Eric Chioke was a member of Team FusionGRow, 
which won first place and $15,000 in the inaugural  
Wege Prize competition with their solution, a compact  
home hydroponics system. 

Jake Mikula was chosen by a jury of local design 
professionals to receive the 2014 Interior Designers  
Society of America Student Merit award.

Joseph Parr recently placed third in the world- 
renowned Student Design Competition sponsored by  
the International Housewares Association. In addition,  
he received an all-expense paid trip to the 2014  
International Home + Housewares Show in Chicago  
to present his design to industry professionals. 

Matthew Johnson and Justin Burton were members  
of Team Wicked Solutions Inc., which won second 
place and $10,000 in the inaugural Wege Prize 
competition with their solution of an in-store 
system to collect and repurpose plastic bags. The 
team also took home the People’s Choice award 
and an additional $5,000 prize.

A team of KCAD students, led by professor Jon 
Moroney, won second place at the annual Startup 
Weekend design competition for their product,  
 “The Body Buffer,” a bath and body product that 
replaces traditional soap and body wash. 

Patrick Shields was awarded a $2,000 scholarship  
for summer courses at the Ox-Bow School of Art in 
Saugatuck, MI.

Wes Keely was awarded the Joseph Withers 
Scholarship Award for his work in the community.

INTERIOR DESIGN
Amanda Hamberg participated in the International  
Interior Design Association Student Charrette at 
NeoCon. Students were broken into groups and 
challenged to design a food court in the Merchandise  
Mart, and Hamberg’s team won the People’s Choice  
award with their design.

Amanda Klein won first place in the 2014 International  
Interior Design Association Michigan Chapter’s Dr. 
Virginia North Student Competition, which asked 
students to select one of their existing/completed  
Junior or Senior Level projects and write an essay 
describing how the design solution impacts health,  
safety and welfare or sustainability. Klein was also 
featured in the Member Spotlight section of the 
International Interior Design Association Michigan 
Chapter’s Quarterly Newsletter.

Ashley Flamion and Courtney Wierzbicki took top 
honors in a recent design competition sponsored by  
fabric and upholstery company Carnegie Xorel. The  

students were tasked with researching the company’s  
materials and creating a new product that utilized 
those materials in an innovative way. As a prize, 
the students won free admission to the Neocon 
Trade Fair, which took place in Chicago in June. 

Chelsea Stafford won first place in the 25th annual  
Ghiordes Knot competition, which requires students  
to create a hand-drawn space around a rug selected  
by the Ghiordes showroom.

Courtney Wierzbicki and Marci Gibson tied for 
second place in the 2014 International Interior 
Design Association Michigan Chapter’s Dr. Virgin-
ia North Student Competition.

Dawon Kim took third place in the 2014 Interna-
tional Interior Design Association Michigan Chap-
ter’s Dr. Virginia North Student Competition..

Laurah Boogard 
won first place and 
$1,500 in the Rehau 
Leading Edge Design  
Challenge. Boogard’s  
winning reception 
desk design was 
constructed and 
put on display at 
Rehau’s Grand 
Rapids distribution 
office.

Patrick Jackson received an honorable mention  
for his entry into the 25th annual Ghiordes Knot 
competition.

PAINTING

AJ Cooke was featured in “VISUALIZING DATA: The 
Art of Information,” an exhibition at the University 
of Michigan Stamps School of Art and Design’s 
Work: Detroit gallery.

Brianna Baurichter was selected as volunteer of 
the month by the Grand Rapids Art Museum for her 
work as a curatorial intern.

Elizabeth Hubler-Torrey was awarded one of two  
KCAD scholarships to the Golden Apple Art Residency  
in Maine for her outstanding project proposal.

Hallie LeBlanc was awarded a competitive scholarship  
to the Golden Apple Art Residency in Maine.

Joshua Risner  
had his drawing,  
 “Wanderer,” included 
in a juried exhibition 
at the highly- 
regarded Manifest  
Gallery in Cincinnati, 
OH called Tales Told  

(Story in Art). For this exhibit, 249 artists from 35  
states and 17 countries submitted 601 works for  
consideration. 22 works by 17 artists were selected.

PHOTOGRAPHY
Amanda Carmer was awarded a $1,500 grant from  
the Michigan Council for Arts and Cultural Affairs 
(MCACA) through its New Leaders Arts Council of 
Michigan Retention and Engagement Program. The  
program is dedicated to promoting arts and culture  
statewide by nurturing young creative leaders. She 
was also awarded a scholarship to present  
her thesis work at the Southern Humanities Council  
Conference in Richmond, VA.

Brittney Turner won first place in the short fiction 
category of Ferris State University’s PRISM Writing 
Contest for a piece she wrote in KCAD’s Fiction 
Workshop course.

Donna Karadsheh, Jessica Mencarelli, Kayla  
McCarver, and Sam Iannamico were among the 
1,000 finalists in Photographer’s Forum magazine’s  
annual college competition, which yielded over 
16,600 international entries Karadsheh was one of 
just 100 students named an honorable mention. 
The students’ work was published in an annual 
edition of Photographer’s Forum.

Ethan Ross won the Excellence in Art Purchase Award  
from Ferris State University with “It’s a Nice Place to  
Raise a Family,” a striking black and white photographic  
diptych that frames both the human and non-human  
elements of its chosen landscape. Ross was also 
recently awarded one of two KCAD scholarships to 
the Golden Apple Art Residency in Maine.

Kayla McCarver and Olivia Lyszyk spent a semester  
helping the Grand Rapids Public Museum develop 
an interactive online database that will give the 
public a more complete look at the scope and depth  
of the museum’s extensive archive collection. 

PRINTMAKING
Eana Egopian, Laurie Hunt, and Steven Rainey  
attended the International Printmaking Conference  
in San Francisco. The students participated in an 
open portfolio session where hundreds of people 
saw their work.

Eana Egopian was awarded a work/study scholarship  
for a summer studio workshop, “Needle to Paper,” 
at Penland School of Crafts in North Carolina. She 
also was awarded a work/study scholarship for 
the summer class “Darkroom in the Garden” at the 
Oxbow School of Art in Saugatuck, MI. 

Molly Duff was awarded a $500 scholarship for 
summer courses at the Ox-Bow School of Art in 
Saugatuck, MI.

SCULPTURE AND FUNCTIONAL ART
Lydia Boda was awarded a full scholarship of $2,510  
for summer courses at the Ox-Bow School of Art in 
Saugatuck, MI.

FACULTY & STAFF
Photography professor Adam DeKraker recently 
led another successful “GRCC/KCAD Photography 
Student Transfer Session,” exposing 18 potential 
second-year associate degree-seeking students 
at Grand Rapids Community College to life at KCAD. 

General Education professor Adam Schuitema, who  
teaches Creative Writing courses, had his short story  
entitled “All of Your Vanished Men” published in 
Glimmer Train, a Portland-based literary magazine 
considered one of the top in the nation.

Graphic Design professor Angie Dow and General 
Education professor Susanna Engbers presented 
their jointly-authored paper, “Envisioning a Better 
Design Education: How Language Can Invite or 
Discourage Collaboration,” at the 2014 Design 
Research Society Conference in Umea, Sweden.

Director of Continuing Studies Brenda Sipe held her  
solo exhibition, Migrate, at Alma College. The exhibition  
featured a collection of mixed-media sculptures. 

Assistant professor of Printmaking Danielle Wykoff  
participated in the exhibition “ReHappening 2014” at  
the historic Black Mountain College in North Carolina,  
which honored the dynamic artistic energy of Black  
Mountain College and paid tribute to the ground-
breaking innovations of that community of artists.

Photography professor 
Darlene Kaczmarczyk 
had her piece entitled  
 “Water Fitness Instructor” 
accepted into the Kitsch-
In exhibition at Root 
Division Gallery in San 
Francisco. 

Upon his retirement, Sculpture and Functional Art 
professor David Greenwood was honored with the 
title of Professor Emeritus.

Drawing professor Deb Rockman, Printmaking 
professor Danielle Wyckoff, Printmaking professor  
Mariel Versluis, MFA Printmaking student Xiaolong 
(Paul) Fang, and Industrial Design student Xiaoyang  
Guo travelled to Shanghai, China to participate in 
Greetings from West to East, an exhibition of KCAD 
artwork at the Meilidao Shanghai International  
Art Center that was intended to help foster  
communication between two distinct artistic  
cultures from two of the largest nations in the world.

Drawing professor Gypsy Schindler accepted a 
position as Head of Painting, Printmaking, and 
Drawing at Northern Michigan University. 

Sculpture and Functional Art professor Israel Davis had  
work accepted into the following shows: a national 
juried exhibition hosted by the University of North 
Florida wherein jurors selected 47 works from 245 

pieces that were submitted by 87 artists; AKAR Art 
and Design Gallery’s annual Yunomi show, a well 
known and eagerly anticipated online exhibition of  
casual drinking vessels; and Missouri Western State  
University for a juried exhibition entitled Twin Cups.  
Davis was also recently included in Woodfire Ceramics:  
100 Contemporary Artists, and was a technical 
consultant for Graphic Clay, a ceramics anthology 
to be published in 2015. Davis also traveled to Trieste,  
Italy with Community Arts Advocate Salvador 
Jiménez, alums Kayla Thompson (’11, Sculpture 
and Functional Art) and Jovonnah Nicholson (’09, 
Sculpture and Functional Art), and Sculpture and 
Functional Art student Nate Large to conduct a 
three-week workshop on print and clay techniques 
at Italian ceramics production company Ceramica 
Artistica Prospettiva.

Graphic Design professor 
Jason Alger led KCAD’s 
efforts to engage officials 
from the City of Kentwood  
in a discussion about the 
possibility of creating a 
large-scale art installation 
in the traffic circle near 
the Kentwood Library.

Adjunct professor Ken Krayer was named KCAD’s 
inaugural Director of Business Engagement. Krayer  
also recently traveled to Washington DC to participate  
on a panel entitled “The Case for Authentic Design,”  
moderated by Alan Blake, Executive Editor of The 
Architects Newspaper.

Art History professor Laura J. Whatley, Ph.D. was 
awarded a coveted National Endowment for the 
Humanities (NEH) grant to conduct research in 
England this summer. She was in residence at St. 
John University in York, where she participated in the  
NEH-sponsored seminar entitled “Arts, Architecture,  
and Devotional Interaction in England, 1200–1600.”

Painting professor Margaret Vega launched Site 
Studio, an initiative that organizes KCAD student 
volunteers to provide after-school arts activities to 
students at Cesar Chavez Elementary School in  
Grand Rapids. She was also highlighted in a solo  
exhibition at the Acton Institute in downtown Grand  
Rapids entitled “Perpetual Order—Featuring the 
Work of Margaret Vega.”  

Adjunct Printmaking professor Mark Rumsey had 
his piece entitled “Baseline” featured in “Prelimi-
nary Study: RSI-T,” an exhibition curated by writer 
and independent curator Naomi Lev that travelled 
throughout West Michigan this summer.

Graphic Design professor 
Ron Riksen has been 
named Interim Dean of 
the College for a two-
year appointment.

Community Arts Advocate Salvador Jiménez 
recently made a second trip to Puerto Rico to 
connect with high school students interested in  
pursuing a career in art and design, as well as 
counselors, teachers, and administrators to further 
continued next page
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Abby Bedford modeling her 
LaughFest t-shirt design.

Laurah Boogard

L to R: Patrick Jackson, Amanda Hamberg, Chelsea Stafford,  
Ashley Flamion, Courtney Wierzbicki, and Dawon Kim

KCAD students work through their ideas at Startup Weekend.

Work by AJ Cooke

Wanderer by Joshua Risner 

Wanderer by Joshua Risner Wanderer by Joshua Risner 

Water Fitness Instructor 
by Darlene Kaczmarczyk 

Jason Alger

Ron Riksen

Photography by Kayla McCarver
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Nicolas Sanchez (’09, Painting) had a solo 
exhibition, “Homebound,” at Gallery 1212 Old Town 
in Lansing. The exhibition drew on the bi-cultural 
experiences of Sanchez’s youth to explore the 
concept of inheritance.

Rob Jackson (‘89, Illustration), head of Grand 
Rapids-based ad firm Extra Credit Projects, and 
his team took home 16 separate awards at the 
regional level of the 2014 ADDY Awards, including 
two Judge’s Choice Awards. Jackson’s firm was 
also a part of Art Everywhere US, a national cam-
paign to present the greatest pieces of American 
artwork throughout the country.

Steve Heneveld (’06, Digital Media) was promoted by  
Dreamworks Animation to a new role as an Art Director.

Steven Vinson (‘11, MFA Painting) had his work 
featured in a solo exhibition, “Abstractions,” at 
Spiral Gallery in Grand Rapids. 

Thor Taber (’08, Furniture Design) was appointed  
Vice President of North American Design for premium  
furniture manufacturer Theodore Alexander.

Timothy Maddox (’07, Sculpture and Functional 
Art) taught a two-week course in Sign Painting at 
Penland School of Crafts in North Carolina.

Tom Clinton (’02, Printmaking) joined the Grand 
Rapids Community Media Center (CMC) as the 
organization’s new Executive Director.

IN MEMORIAM
The President’s Office was notified of the passing 
of Esther Tanis Van Allsburg, a 1970 graduate of  
the Illustration program. The following is from her  
obituary on mLive: Esther made a career in art which  
continued through retirement. She was employed 
by Biotec in Zeeland, Adex Advertising in Holland, 
and did freelance work until she and Mark moved 
to Honolulu in 1999. After retirement she contributed  
her time and talent to The Honolulu Museum of Art,  
and to the Heritage Hill Association and Meyer May  
House in Grand Rapids. She is survived by her husband,  
Mark Van Allsburg; siblings, Judy (William) Parr, Betty  
Dome, Randall Tanis, and Carol Tanis; in-laws, Barbara  

Shepard, Linda (Neil) Johnson, Jean (Rodney) 
Obermiller, Michael (Denise) Van Allsburg; many nieces  
and nephews, and her godchild, Eve Huddleston.

The President’s Office was notified of  
the passing of former Graphic Design  
professor Jill Brook (Overmyer). Jill 
came to KCAD in 2004 after many 
years as a professor at Grand Valley  

State University and helped the Graphic Design 
program develop a new curriculum during that time,  
working with other faculty members to build the 
program into what it is today. She spent a number 
of semesters serving as a term-appointed full-time  
faculty member and also served as the program’s 
Chair. She was a favorite professor of KCAD students  
for many years and was highly respected across the  
campus. The following is from her obituary on mLive:  
Jill is survived by her son Nathaniel G. Overmyer; 
brother, Mark (Tami) Redfield; nephews, Beau and 
Benny Redfield; niece, Elizabeth Redfield; and her 
beloved companion and friend, Tim Keyser. She is  
also survived by her step-sisters, Julie (Tom) Greiner,  
Patty (Mark) Walsworth and Kristina (Kurt) Whitehouse,  
as well as numerous aunts and uncles.
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build a bridge between our two communities. Jiménez  
was also invited to co-teach a ceramics class at Ox  
Bow School of Art and Artists Residency in Saugatuck.

ALUMNI 
Colin Peak (‘11, Photography) and Tom Jenkins 
‘11, Drawing) have opened Black Eagle Trading 
Post in downtown Grand Rapids. The eclectic store 
features locally handcrafted goods, an impressive  
collection of antiques, custom design, and a 
screen-printing station

Andrew Maguire (Photography, ‘09) recently 
assisted local film company Gorilla Pictures on a 
promotional ad campaign for Amway, retouching 
images that were used in a commercial. Maguire 
also had his breathtaking shots of Colorado’s 
abundant natural wonders featured in a new ad 
campaign designed to highlight the $2.5 billion in 
lottery revenue that’s been invested in protecting 
the state’s wilderness and creating trails, parks, 
pools, and recreation since 1983.

Alice Gadzinski (Photography, ’10) was accepted  
into Maryland Institute College of Art’s (MICA) 
prestigious MFA Sculpture program. She was also 
featured in a solo exhibition at Whitdel Arts in 
Detroit that ran from March 7- April 19.  

Ben Harrison (’08, MFA Photography) received $5,000  
in funding from Start Garden for his company Jonas  
Paul Eyewear. The company designs stylish and 
functional eyewear for children. For each pair of frames  
they sell, they give support to CBM International to 
bring vision to a person in need through a pair of 
glasses or corrective surgery.

Brian Whitfield (’85, Illustration) designed the latest  
Michigan license plate featuring the Mackinac 
Bridge against a serene sunset. The Automobile 
License Plate Collectors Association recently 
chose the plate as the world’s best new plate.

Connor Fagan (’12, Painting) took part in a month-
long contemporary art symposium in Quebec entitled  

 “Symposium International D’art Contemporain De 
Baie St. Paul.”

Drew Hill (’06, Digital Media) was hired as a  
Concept Artist by video game development  
company Epic Games.

Eliott Copier (’12, Industrial Design) was a part of 
the American Seating design team responsible for 
the Rely college classroom furniture collection, 
which Metropolis Magazine highlighted as one of 
the top 38 new products unveiled at NeoCon 2014. 

Gregg Palazzolo (‘83, 
Graphic Design), CEO 
and creative director 
of Palazzolo Design, 
was awarded the 
American Advertising 
Federation (AAF) of  
West Michigan’s Silver  
Medal, the AAF’s highest  
honor, awarded by 

local AAF chapters to professionals who have made  
outstanding contributions to the advertising and 
marketing industry and who have been active in 
furthering creative excellence and responsibility in 
areas of social concern.

Gregory Johnson (’11, MFA Painting) had his work 
featured in a solo exhibition at Spiral Gallery in 
Grand Rapids.

Hillary Presecan (’08, Art History) was recently 
featured by the Battle Creek Enquirer in a story about  
her master’s project at the University of Alaska- 
Fairbanks that involves archival work with the  
Festival of Native Arts Cultural Database. Presecan  
worked to digitally preserve dance footage in various  
formats from the past 40 years.

Jake McVey (’14, Digital Media) was hired as a 
Web Designer by Kalamazoo-based advertising 
agency VML, formerly known as Biggs|Gilmore.

Jennifer Jones (’13, Drawing) has been accepted 
into the prestigious MFA program at the Pennsylvania  
Academy of Fine Art.

Joey Ruiter (’00, Industrial Design) had his designs  
showcased by three different West Michigan firms 
at NeoCon 2014. He designed two conference  
tables for Nucraft, a sit-to-stand desk for Bold  
Furniture, and an outdoor-indoor chair for the Grand  
Rapids Chair Company. The conference tables and 
sit-to-stand desk earned Best of NeoCon awards, and  
Metropolis Magazine also highlighted the conference  
tables as two of the top 38 new products unveiled 
at the trade show. 

John Wagoner (’09, MFA Painting,) recently exhibited  
work in a three-person show called the “Creative Art  
Connection” at the Gallery Fine Art Center in Bossier  
City, LA, designed a skateboard deck in an exhibition  
called “Generationaless: Skateboarders are artists  
too!,” and exhibited artwork at Artspace in Shreveport,  
LA for an annual local artists show called “Critical 
Mass 2.” He was also featured by Heliopolis, a 
Shreveport, LA-based news and entertainment 
website revolving around the local arts and  
entertainment community.

Josh Ellingson (’99, Visual Communication) traveled  
to Anger, Austria for the KOMM.ST art festival as an  
artist-in-residence, and thanks to the mural he painted  
under a bridge in tribute to the town, the bridge has  
been renamed “Ellingson Brücke” (“Ellingson Bridge”).

Josh McVety (’13, Furniture Design) and Miranda 
Sharp (’12, Illustration) have launched Glitter Milk  
Gallery, a joint art venture on the west side of Grand  
Rapids that combines art, design, and popular culture. 

Jovonnah Nicholson (’09, Sculpture and Functional  
Art) received 2nd Place, an award of $500 and the  
Grand Valley State University Purchase Award in the  
Lowell Area Art Council’s West Michigan Regional 
Art Competition for her piece entitled “Tender Hearted.”

Justin Kellner (’10, MFA Painting) had his work 
featured in a solo exhibition, “reCollect,” at Calvin 
College’s 106 Gallery. 

Kim Dabbs (’02, Art History) was named one of 
the 50 Most Influential Women in West Michigan by 
the Grand Rapids Business Journal for her work as 
Executive Director of the West Michigan Center for 
Arts and Technology (WMCAT).

Kirbi Fagan (’13, Illustration) was among the twelve  
winning writers and twelve winning illustrators 
from around the globe who were honored during 
the 30th Annual L. Ron Hubbard Achievement 
Awards. Fagan was also commissioned to produce 
an additional illustration that appears alongside a 
short story by best-selling author Orson Scott Card 
in the annual anthology,  “L. Ron Hubbard Presents 
Writers and Illustrators of the Future, Volume 30.”

Larissa Cleveland (’06, Photography) was recently  
named one of the top 20 wedding photographers 
in the San Francisco Bay area. 

Laurie Hunt (’14, MFA Printmaking) and Matt 
Gubancsik (’14, MFA Photography) were the 
first KCAD artists to participate in the Art at the 
Airport Initiative being hosted in the Gerald R. Ford 
Airport’s Grand Hall and in the parking garage’s 
second level. More work is planned to be installed 
at the airport in the coming months. 

Liz Schlueter (‘12, Graphic  
Design) recently launched Sharp  
Focus Events, the event branch 
for Deep End Films, a local film 
company in Grand Rapids.

Melissa Suchowolec (’11, Interior Design) contributed  
an article entitled “Customize and Accentuate Your 
Home with Built-Ins” to the Spring 2014 issue of 
Michigan Home and Lifestyle.

Lori McElrath-Eslick (’81, Illustration) recently  
lent her talents to “Mommy Poems,” a new poetry 
compilation that traces a day in the life of a mother.  
She also had one of her paintings featured in the  
February 2014 issue of Cricket Magazine to illustrate  
the poem, “Ballad for Martin Luther King, Jr. 1963.”

Nathan Baker (NG, Photography) was one of five 
artists who took part in the inaugural exhibition of  
RH Contemporary Art, a Manhattan gallery that was  
recently opened by the Restoration Hardware Company. 
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GALLERY NEWS

The Fed Galleries Woodbridge N. Ferris Building  |  17 Pearl NW  |  Grand Rapids, MI  
Admission free, open to the public.  

Gallery Hours: August 21–September 23:  
Tues–Thurs: 11am–8pm  |  Fri–Sat: 11am–6pm  |  and by appointment

ArtPrize Hours: September 24–October 12:  
Mon–Sat: 10am–8pm  |  Sunday: 10am–6pm

ArtPrize 2014  I AM: Money Matters  
August 21–October 12, 2014

Going beyond conventional explorations of identity, I AM is a three-part exhibition 
series that deftly walks the tension between internal and external perceptions of 
self. The first installment, Money Matters, raises bold questions about currency, 
consumption, and value in exploring their influence on human beings, our emotions, 
and our understanding of the world around us. Learn more at kcad.edu/artprize.

UPCOMING EXHIBITIONS:  

I AM: Assuming Positions  October 23, 2014–January 31, 2015
I AM: Always New  November 25, 2014–January 31, 2015

Learn more at kcad.edu/galleries

you’re  
invited 
To attend a special event  
celebrating the beginning of  
ArtPrize 2014 with Kendall  
College of Art and Design  
of Ferris State University

 SEPTEMBER 27, 2014
 Woodbridge N. Ferris Building 

 17 Pearl St. NW

 

 7:00–10:00 PM

 Pre-registration is required. 

 RSVP by September 15, 2014 

 www.kcadcelebrates.eventbrite.com 

Gregg Palazzolo

Work by Andrew Maguire

Capitalism Works for Me
Steve Lambert
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Have you always wanted to try your hand at becoming an entrepreneur, but didn’t think it was possible?  
Now more than ever, creatives are finding that their skills aren’t just suited to starting a business; 
they’re vital to entrepreneurial success. Add in the fact that a vibrant startup culture exists all 
around us, and right now just might be the perfect time to make your entrepreneurial vision a reality. 

Try these simple assignments to get the ball rolling:

Attend a Start Garden Update Night
If you live in the Grand Rapids area, head downtown on the last Saturday of each month from 5-7 pm  
to see local entrepreneurs who have received initial seed funding from Start Garden talk about how  
they’ve used the money to accelerate their startup. By seeing the kinds of ideas Start Garden supports,  
you can get a better sense of what it takes to attract funding for your own entrepreneurial endeavors. 

Watch an episode of ABC’s Shark Tank
For those who live outside of Grand Rapids, Shark Tank is a show that can also give you a unique 
view into what makes a successful entrepreneur. The show features a panel of investors who 
consider ideas from aspiring entrepreneurs seeking financial backing for their startup. A number 
of episodes are archived on the show’s official website and can be viewed for free. 

Go to the source
No matter where you live, go find a local small business and ask the owner how he/she got their 
start. This will give you valuable real-world context that will help you as you develop your own 
entrepreneurial idea. 

Give shape to your ideas
Brainstorm ideas for a new product or service that would add value to the world. Then, think about 
how you would sell it, what you would sell it for, and who would buy it, and sketch your thoughts 
into a loose business plan. Who knows, maybe you have the start of a new business on your hands!

If you’d like feedback on your ideas, feel free to send them to me at jonathanmoroney@ferris.edu, 
and I’ll be happy to advise and point you to other resources you could take advantage of. 

HOMEWORK
ENTREPRENEURIAL IMMERSION  
Jon Moroney, Industrial Design professor


